KUYICHI
2001 / Haarlem

Solidaridad starts
Kuyichi

2006 / Arequipa

Franky & Ricky gets
certified!

In Peru manufacturer Franky &
Ricky, supported by local
Solidaridad staff, achieved
SA8000 certification.

Franky & Ricky, supplier of
several MADE-BY partner brands,
is the first Peruvian textile

2007 / Utrecht

Social Benchmark

Publication of the MADE-BY
Benchmark for Social Standards.
The Benchmark, developed by
Solidaridad, compares and
classifies internationally
recognised standards, to guide
fashion brands in selecting the
standard that best suits their
supply chain.

2008/ Bornem
MADE-BY consults

2009/ Santa Barbara

Fibre Benchmark

Publication of the MADE-BY Enviren
mental Benchmark for Fibres. Brown
& Wilmanns, a US research company,
developed this benchmark comparing
and classifying the 20 most widely
used fibres. The benchmark will
support brands fo limit the environ-
mental impact of their materials use.
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